Introduction
This chapter focuses on how highly mobile people use travel time and spaces of high mobility. These individuals spend a great deal of time travelling in places that are often far away and sometimes unfamiliar. To what extent do they become attached to and identify with these spaces of high mobility? How do they use their travel time? What meaning do these spaces and does travel time have for them?
In the literature, attachment to mobility spaces and the use of travel time are related. Travel time has long been considered wasted, unproductive time. Recently, a number of studies have challenged this assumption. They show that this time does have a use. Mobile people may engage in activities during their travels (Rocci, 2007; Flamm, 2004; Lyons and Urry, 2005; Lyons et al., 2007; Vincent-Geslin, 2010) . There are also the conditions of the journey itself that are important, such as landscapes, comfort, the pleasure of driving, a break between activities (Mokhtarian and Salomon, 1997 Salomon, , 2001 Papon et al., 2007 Papon et al., , 2008 Diana, 2006; Vincent-Geslin and Joly, 2012) . Travel time can be perceived as time saved and as an enjoyable experience during which the mode of transport becomes a 'living place' in its own right (Rocci, 2007; Papon et al., 2008) . Travel time can even be perceived as a gift (Jains and Lyons, 2008) . It can give the traveller the chance to engage in personal activities that would otherwise be impossible to undertake.
Similarly, travel spaces were designed to be non-spaces, seen as lacking identity, sociability and history. Transit spaces such as airports are the archetypal example (Augé, 1992) . 'Place attachment refers primarily to Travel Time Use and Place Attachment 181 affective, but also cognitive and behavioral, bonds between individuals or groups and one or several places ' (Altman and Low, 1992 cited in Gustafson, 2001: 668) . Attachment is built by spending time in places (Elder et al., 1996; Herting et al., 1997) . It is also built through pleasant experiences (Milligan, 1998; Duneier, 1992) and through routines, like shopping (Cuba and Hummon, 1993; Hummon, 1992) .
1 Yet, place attachment and mobility are part of two distinct research traditions. 'The first perspective values place attachment while often regarding mobility as a threat to a person's affective bonds with place, whereas the second perspective favours mobility and, sometimes, explicitly or implicitly, devalues place attachment. Both perspectives tend to regard place attachment and mobility as opposite, and sometimes even mutually exclusive, phenomena ' (Gustafson, 2001: 669) .
In this chapter, following Gustafson (2001), we propose going beyond these two approaches to show that there are many ways of using travel time and attaching to place in high mobility practices. What are the major forms of place attachment? How are they built through high mobility experiences? We examine how highly mobile people use their travel time and what meaning they give it. These issues go back to one central question this book seeks to address about the reversibleor irreversible nature -of high mobility. The more productive travel time is and the stronger attachment to places is, the more irreversible high mobility experience is from an existential standpoint. As seen in Chapter 1, travelling becomes mobility when it also involves transformation and experience (McKenzie, 1927) . Mobility is irreversible when it provides rich experiences, creates new familiar places and new social relationships, because it transforms the traveller significantly. Spatial reversibility, that is, the possibility of travelling fast, far and returning home frequently, is combined with a more or less strong existential irreversibility, depending on the transformation associated with travelling.
Using qualitative data and photo elicitation interviews collected in France, we first explore the different ways highly mobile people use travel time. Second, we investigate how they build attachment, habits and familiarity with the spaces of their mobility. Travel time and mobility spaces provide affordances (Gibson, 1979) , that is, opportunities for mobile people. The agency potential of these environments combines with the mobility potential 2 of those travelling in them. These combinations create different configurations of mobile lives. We draw on photographs taken by the highly mobile themselves. Ten highly mobile participants, either daily long-distance commuters or overnighters, agreed to take photographs of important and meaningful aspects of
